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	Next Domain Meeting: 

Tuesday, February 1, 2011

Community Health Improvement Partners (Training Room) 

See http://www.ourcommunityourkids.org/calendar.htm 
	Recorder: Erica Salcuni

	Attendees:  Cheryl Moder (COI), Erica Salcuni (COI), Melanie Cohn (COI), Dan Bennett (UCSD/CPPW), Dennis Parker (UCSD/CPPW), Katie Shultz (Community Health Improvement Partners), Sandra Parkington (HealthTrax, LLC), Caroline Coolidge 


	Topic / Issue
	Discussion
	Action
	Person Responsible

	Welcome & Introductions
	· Sandra Parkington led introductions.  


	
	

	Review of minutes: November 2010
	· The meeting minutes from 11/2/2010 were approved.
	
	

	Communities Putting Prevention to Work—CPPW

(Dan Bennett)
	· Dan Bennett updated the group on the dissemination of the national media campaign materials from the CDC.  He reported that while these materials were originally expected in January, the White House has advised that they not be released until February.  This will allow the CDC campaign to coincide with the first anniversary of the Let’s Move campaign.

· The CDC has also modified the slogan that will be disseminated locally.  There has not been a finalized version of this slogan yet.  Dan said that once there is, they can gain approval from the county to begin localizing the messaging for San Diego.  This is expected to occur in January.

· The hope is that the local media campaign can enjoy its launch at a CPPW work site, like a community or school garden being funded through the grant.  Cheryl said that should stakeholders select a garden as the site to launch the media campaign, they should contact the CPPW Food Policy Manager and COI staff member JuliAnna Arnett for further information on locating and coordinating partners.
· The Media Advisory Committee, charged with the coordination of the local media campaign, have interviewed four advertising agencies in order to select one that will assist in the implementation of various local and national parts of the campaign.  They will make their selection this week.

· The group asked if the local and national campaign were going to have different target audiences.  Dan reported that the national campaign will be tailored to target elected officials, community leaders, and mothers of children aged 8 to 15.  The local campaign can be more flexible in terms of target audience.  Dan explained that the local campaign will be charged with creating awareness for some of the interventions going on locally; the national campaign will not go into this depth with the exception of the school wellness piece.
· The Media Advisory Committee will continue to meet after the local campaign is launched.
	· The stakeholders on the Media Advisory Committee will report their agency selection at the next domain meeting.

· More information on the launch of the local campaign and the materials that will be advertised to come at next domain meeting.


	

	Glossary Work Plan (Group)
	· At the September 7 domain meeting, an idea came up to create a work plan about creating a glossary of terms that will help partners across sectors understand each other’s terminology.  The purpose would be to enhance communication not only between partners but also outwardly to the public.

· To accomplish this, it is going to require the formation of a subcommittee that cuts across all domains.

· Cheryl reported on this idea at the November Leadership Council meeting.  

· Cheryl identified the first step for this project- to select terms.  She suggested this could be done by going through the Childhood Obesity Action Plan to identify which terms need clarification or explanation.

· The group discussed where these terms would be made available, once defined.  Also, how frequently would the list of terms be reviewed and updated?  The COI website can be the medium for the glossary, and the list itself can be reviewed annually? Biannually?

· Katie said that if this document is available for public consumption, there may be need to set some parameters.  For instance, COI will set a parameter that glossary terms can be added/modified twice a year at the same time that domain champions are asked to update their project work plans.  

· Cheryl and Sandra estimated that this process could begin in March.
	
	

	SDSU Graduate Public Health Course

(Cheryl Moder)
	· In October, the Leadership Council approved a motion to partner with SDSU to administer a practicum course on childhood obesity in order to involve graduate students in evaluation and other aspects of COI activities.

· Dr. Gregory Talavera will be teaching this course.  Cheryl is working with him to develop the curriculum; this is the first childhood obesity course in the area to be offered.

· Several classes will be devoted to presentations from the COI domain champions.

· One or two of the classes will be devoted to a YEAH! Training.  If a student is interested in conducting a project as a result, it could be used as field service experience.

· Cheryl also mentioned that they are looking to devote a class to the CPPW grant; a representative from the county would be the ideal candidate to talk about CPPW.

· Katie said that she would like to contact local media to gauge interest in doing a piece on this. 

· Sandra said that in her experience with graduate students, most of them are interested in hands-on work as a part of their courses.

· The course will be held at SDSU Research Foundation offices at Sky Park in Kearny Mesa.
	· Cheryl will send out class dates to domain champions to schedule their presentations.

	Cheryl Moder



	Personal Meetings with Media Contacts

(Group)
	· Katie reported that a publication called Chocolate Voice recently published an article about childhood obesity and interviewed Cheryl.  The readership spans the entire south west.

· The editor of Chocolate Voice could be a good contact for additional developments in San Diego.  Katie pointed out that this is a good example of establishing a relationship with the media through personal meetings.  Sandra agreed that this may be a good way to do outreach to the media.

· Dan Bennett cited the opening of the People’s Produce Project farmer’s market in Southeast San Diego on December 3—two reporters were there and Dan was able to get their contact information in hopes of keeping an open conversation.

· Katie pointed out that a reporter’s interest is best captured when there is something happening within their own locale.

· Cheryl also cited the work done earlier in 2010 with reporters Keith Darcé of the Union Tribune and Kenny Goldberg from KPBS.  The initial goal was to get them to call COI whenever an obesity question is posed within the community—this has been successful and the hope is to replicate this with other media stakeholders.
	· This topic will be revisited after the release of the CPPW national media campaign materials.


	Cheryl Moder

	COI Website/Facebook Statistics/Social Media

(Group)
	· Erica provided analytics that provided information on the public’s use not only of the COI Facebook page, but also for the COI website.  Several members of the group felt that analytical information is a good way for COI to keep track of who is and is not using the social media; this could provide clues for how to enhance these information sources.

· Sandra passed around an article for the group to review from the online edition of the Union Tribune that outlines several tips for marketing your organization through social media.

· Dan said that the CPPW local media campaign will manifest itself through social media including Facebook and Twitter.  He liked the article’s suggestion to conduct contests and giveaways to engage the public.  Katie said that this would be a particularly good strategy for promoting events being done in conjunction with corporate partners.
	· The domain will delay discussion on the social media projects until the CDC media campaign materials are released.


	

	2011 Domain Meeting Location
	· The group decided that it will meet again in February since there will be no update on the CPPW Media Campaign until the end of January.
· New location for meetings: Community Health Improvement Partners (CHIP) office, located at 9370 Chesapeake Drive, Suite 220; San Diego, CA 92123.  There is a training room and plenty of parking in the new location.

· If you have any questions about any of these changes please contact COI Staff.
	· As a result of the CHIP move, COI staff email addresses have changed:

~Cheryl Moder, Director: cmoder@sdchip.org
~Melanie Cohn, Manager: mcohn@sdchip.org 

~JuliAnna Arnett, CPPW Food Policy Manager: jarnett@sdchip.org 

~Erica Salcuni, Coordinator: esalcuni@sdchip.org
	

	Next Domain Meeting
	Tuesday, February 1,  11 – 12:30pm

Community Health Improvement Partners

9370 Chesapeake Drive, Suite 220

San Diego, CA 92123

THIS IS THE NEW DOMAIN MEETING LOCATION FOR 2011
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