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	Next Domain Meeting: 

Tuesday, December 7, 2010

HHSA Rosecrans (Palomar Room) 

See http://www.ourcommunityourkids.org/calendar.htm 
	Recorder: Erica Salcuni

	Attendees:  Cheryl Moder (COI), Erica Salcuni (COI), Carey Riccitelli (County of SD HHSA-CPPW), Dan Bennett (UCSD), Katie Shultz (Community Health Improvement Partners), Kate Bartkiewicz (Community Health Improvement Partners), Sandra Parkington (HealthTrax, LLC), Diane Penny (SDSU Athletics)


	Topic / Issue
	Discussion
	Action
	Person Responsible

	Welcome & Introductions
	· Sandra Parkington led introductions.  

· She started off by bringing attention to a media resource recently published by the Yale Rudd Center for Food Policy & Obesity.  It is a fact sheet that provides tips to media/communications professionals to avoid weight bias in portrayals of overweight and obese people in media campaigns.
	
	

	Communities Putting Prevention to Work—CPPW

(Carey Riccitelli)
	· An overview of the CPPW was given by Carey Riccitelli. 

· A Media Advisory Committee has been formed to discuss the coordination of the media campaign that will be launched locally.  This committee will take national campaign materials which are being developed by the CDC and tailor the messages for the local audience here in San Diego County.  Carey Riccitelli, Dan Bennett, and Katie Shultz are all a part of this committee.  This committee will be charged with creating local campaign materials that will be submitted for approval by Dr. Wooten, San Diego County’s Public Health Officer.

· Carey updated the group on the progress of the national campaign, which must be completed and approved before local media efforts can take place.  Carey indicated that the materials eventually approved and disseminated from the CDC convey environmental/policy change messaging.  It is expected to be released on January 24, 2011 and run until March 19, 2012 which is the end of the CPPW contract term.

· UCSD is the contractor that will coordinate media campaign efforts at the local level.  Dan indicated that the Media Advisory Committee is currently in the process of selecting an advertising agency to partner with on this portion of the work.  He reported that 20 to 25 agencies have responded to their RFP and fewer than half of those will be considered.  Dan is hopeful that selection can take place in November.

· Dan went over some of the considerations of launching the local campaign.  There will be a creative piece, how much ad placement will take place, and the measurability of the campaign impact are all components of the intervention.  The campaign will touch social media as well, but this is also being held until release of the national campaign. 

· On September 14, there was a “soft launch” event at one of SDUSD’s school site, Crawford High School.  This was a good opportunity to get some advance coverage of local activities related to the grant.

· Dan and Carey also indicated that there are opportunities to purchase additional ad time aside from the media materials being developed through the national campaign.  However, for these additional efforts it is unknown how much money may be available.

· Carey also mentioned that the CDC will have a national website with materials that can be adopted for local use.  A portion of the national campaign will also contribute to the creation of a localized website.  These messages both on the federal and local level will target community leaders and parents of children age 8-15.

· Discussion took place regarding how the CPPW staff in charge of the media intervention and COI can interact together to accomplish the goals established through the grant. 

· The point was made that the COI can assist with sustainability of CPPW interventions.  Dan said that he is also contacting other CPPW contractors that have been charged with administering a media component—SANDAG, SDCOE; it may be a benefit to have a regular meeting like this one to come to monthly in order to collaborate and leverage resources.
· Carey said that many communities awarded CPPW funding have asked the CDC if the campaign efforts will be sustainable after the end of the contract, the CDC indicated that it will be.
· More on this when the materials are released from the CDC.
	
	

	Recognition Program for COI
	· The COI Recognition and Awards program work plan is reviewed.  There are two components to this work plan—recognition of domain partners in the COI monthly newsletter and recognition certificates for partners that have done outstanding work in their field.  To date, 20 partners have been recognized through the newsletter and 29 partners have received recognition certificates.

· When this domain last reviewed its work plans, the group decided that one way to strengthen the recognition certificate component was to commit to presenting at least 3 partners with an award in a public forum.  Cheryl asked the group for suggestions on strengthening interest in this component of the work plan.  It is structured so that domain champions can come forth to COI staff with recommendations of who should get an award.  This opportunity is seldom used.

· She also elaborated a little bit on examples of presenting partners with recognition certificates at a public forum.  For example, last year at the COI Strategic Planning Retreat (a yearly event for key stakeholders to plan for future work), COI recognized Beverly Tuzin for her outstanding work on the Youth Engagement & Action for Health manual and she joined the group for lunch.

· 
	· If you would like to make recommendations for strengthening this program, please contact Erica at esalcuni@hasdic.org

	

	Engaging Media Partners in new ways
	· Katie provided a brief overview of the Journalism Award work plan. Media domain partners have been in pursuit of partnership with SDSU’s School of Journalism and Media Studies Dean.  This partnership could resolve some of the barriers that COI has faced with accomplishing this work plan, such as limited resources to publicize or make sustainable.  Future planning of a kick-off event and award ceremony will proceed after securing partnership.

· The hope is that a partnership with SDSU will give the journalism award program some weight in the community.  It will also allow COI to keep the program issue-based, while most programs in the country that recognize media professionals are not limited to one issue.  Also, the partnership may make it possible to fulfill the goal of having an event/award ceremony, where media education and other messages can be communicated.
	· Katie and Kate have successfully made contact with the Media Relations staff at SDSU.  More information on the possibility of partnering to execute the journalism awards will be provided after the meeting occurs.


	Katie Shultz

Kate Bartkiewicz



	Glossary of Terms for COI
	· At the last meeting of the media domain on September 7, two new work plan ideas were developed.  One of those ideas was to create a work plan about creating a glossary of terms that will help partners across sectors understand each other’s terminology.  The purpose would be to enhance communication not only between partners but also outwardly to the public.

· To accomplish this, it is going to require the formation of a subcommittee that cuts across all domains.
	· Cheryl will bring this idea to the next Leadership Council meeting in October.


	Cheryl Moder

	COI Social Media
	· The other new work plan that was discussed at the September 7 meeting was the creation of a COI Facebook page.  The original intent for the creation of this page is to advertise COI events and COI partner events.

· Several group members felt that the media domain membership is well-positioned to make recommendations for how this page can be used in the future.

· Erica provided analytics that provided information on the public’s use not only of the COI Facebook page, but also for the COI website.  Several members of the group felt that analytical information is a good way for COI to keep track of who is and is not using the social media; this could provide clues for how to enhance these information sources.

· Dan wondered if the COI website has a blog.  The website is set up to have blogging capabilities, although it has not as of yet been used.  He cited the “Let’s Move” blog as a good example of covering childhood obesity in a blogging format.
	· The domain will delay discussion on the social media projects until the CDC media campaign materials are released.


	

	Member Sharing/Announcements
	·  Katie mentioned that the COI received media coverage in conjunction with its work on the Candy Buy Back program conducted locally.  This is a national effort that enables dentists to register to buy excess, unopened Halloween candy back from children and their families in order to ship over as a treat to US troops via a nonprofit called Operation Gratitude.  The local efforts were spearheaded by Sabrina Covington RD, a founder of the Healthy Kids’ Choice Initiative as well as a dedicated business domain partner.  Thirteen dental offices across the county participated as well as a pediatrician’s office; although the total amount of candy collected is still unknown, partners are hopeful for big numbers.  San Diego 6 News, Fox 5 San Diego, and Voice & Viewpoint all featured stories about this work.
· Cheryl announced that San Diego County is trying to become the first county representing the Let’s Move Cities and Towns campaign, which attempts to bring Michelle Obama’s national childhood obesity prevention work down to the local level.  County Board Supervisors Pam Slater-Price and Ron Roberts are trying to secure this distinction prior to Herb Schultz’s visit to San Diego.  Mr. Schultz is with the US Health & Human Services Agency representing the Let’s Move Cities and Towns Campaign and he will be the guest speaker at COI’s elected officials breakfast on November 12.  There is a potential media opportunity at that event because of this development.
	
	

	Next Domain Meeting
	Tuesday, December 7,  11 – 12:30pm

Palomar Room (Rosecrans)
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