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	COI Strategic Plan Goal(s) and Objective(s): Increase awareness about childhood obesity, environmental change, and the work of the Initiative partners

	Action Plan Strategies: A

	Media Domain
	Project description & estimated completion date 
	Describe your overall project and identify a timeline for completion of the project.

Media Advocacy and Relations – ongoing project [no completion date]

	
	Lead person & partners involved
	Identify the lead person & any other major partners involved in completing the project.
Melanie Cohn
All media outlets (TV, print, radio)

	
	Level of COI Staff Involvement and support activities
	Please check the option that most closely describes the required level of COI staff support:


   Minimal (e.g., domain partners primarily lead and conduct work) 
   Intermediate (e.g., administrative support, technical assistance, resources, etc.)   

   Significant (e.g., COI staff manage  or are highly involved in project implementation)


Please specify anticipated COI staff support activities:
Assist with connecting to COI partners and content experts.

	
	Other domains involved
	Identify any other domains involved in the project.
All

	
	Project activities & estimated completion date(s)
	List the specific activities/tasks you will undertake to complete your project and list an estimated completion date for each one.

1. Identify media opportunities for the COI (ongoing).
2. By 10/11, develop opportunities with:
a. North County Times
b. Voice of San Diego
3. Collaborate with Healthy Works media/marketing staff to explore mutual opportunities (ongoing)


	
	Evaluation
	Specify how you plan to measure your project’s success, including activities.  In this section refer to your project activities to organize your information.
Track the number of media opportunities that involve COI.

	
	Updates
	Provide an update on progress towards or completion of project activities and overall project goal. Refer to your project activities to organize your update.  
Current update: 
1. Identify media opportunities.  Katie Shultz worked with HBO on a series that network was preparing on childhood obesity, however local coverage ultimately did not pan out.  The domain has a good ongoing relationship with KPBS (Kenny Goldberg).  The domain is actively interested in pursuing and developing media opportunities, but developing relationships requires face-to-face opportunities and there has not been adequate staff time to devote to this.  We believe that blogging may help increase opportunities.
2. Because of time issues, we have not yet developed relationships with North County Times and Voice of San Diego;
3. The domain continues to actively collaborate with Healthy Works media/marketing staff and will do so through the duration of the Healthy Works grant. 
4. Katie Shultz will no longer be working on this work plan. Melanie Cohn is now the designated staff person for this work plan.
Media Coverage since previous update includes: 
San Diego Offers Free Gardening Classes to Produce Healthy Lifestyles (COI/Healthy Works program), KPBS, 5/17/11 http://www.kpbs.org/news/2011/may/17/san-diego-county-offers-free-gardening-classes/?utm_source=kpbs.org&utm_medium=email&utm_campaign=user-share
 
New Plan Launched to Boost Healthy Foods in Low-Income Areas (COI program Cilantro to Stores is mentioned), San Diego Union-Tribune, 7/20/11 http://www.signonsandiego.com/news/2011/jul/20/new-plan-launched-to-boost-healthy-foods-in-low/

SD Explained: Backyard Chickens (COI/Healthy Works’ Parke Troutman is interviewed), NBC San Diego, 9/15/11 http://www.nbcsandiego.com/on-air/as-seen-on/SD_Explained__Backyard_Chickens_San_Diego-125547073.html

San Diegans Unite to Fight Chronic Disease (mentions COI), HealthyCal.Org, 10/9/11 http://www.healthycal.org/archives/6050
 
Orthodontist Offers Cash for Halloween Candy, North County Times (COI program), 10/12/11 http://www.nctimes.com/news/local/escondido/article_3eff7c02-111d-5d28-94f2-ac655919996b.html
 
Annual Candy Buy Back Program Begins (COI program), KPBS, 11/1/11 http://www.kpbs.org/news/2011/nov/01/annual-candy-buy-back-program-begins/?utm_campaign=user-share=apps=kpbs.org=kpbs-iphone
 
Candy Buy-Back Program Under Way (COI program), 10 News, 11/1/11 http://www.10news.com/news/29656856/detail.html

Update of 5/11:
The domain completed its early goal of developing a PR plan to increase exposure of the COI and related projects.  The ongoing and more difficult aspect has been identifying media opportunities, as this requires significant staff time.  One-on-one relationships continue to be developed, including new contacts such as Union Tribune health reporter Janet Lavelle.  CPPW partners (Healthy Works) have been participating in Media Domain activities, and this has enhanced participation in the Domain.  Conversations have been taking place with HBO concerning a 5-story series which include coverage of COI activities / partners.
Media Coverage since April 2010 includes:
· Garden produces praise from Michelle Obama, San Diego Union Tribune, 4/15/2010
· From local growers to seeds of ire, San Diego Union Tribune, 4/16/2010
· New Study Finds Racial Disparities In Childhood Obesity, KPBS Radio, 4/16/2010
· Garden Produces praise from Michelle Obama, San Diego Union Tribune, 4/15/2010
· Whole Foods Market COI Fundraiser :60PSA’s on 100.7 JACK FM, 4/30/2010
· Fresh & Easy Store Opening Press Conference appearance by Cheryl Moder 9/2/2010
· Fresh & Easy Opens Three Stores in San Diego County, Yahoo! Finance, 9/2/2010
· Fresh & Easy Opens Three Stores in San Diego County, Centre Daily Times 9/2/2010
· News Release mention for COI – Healthy Kids Choice, Candy Buy Back Program 10/26/2010
· Kids can cash in on Halloween candy, FOX 5 News, 10/29/2010
· Del mar pediatrician stepping up in fight against childhood obesity, Del Mar Times, 1/10/2011
· COI mention, CA Project LEAN statewide newsletter, 1/19/2011
· Childhood Obesity, The Chocolate Voice, 1/2011
· Local Pediatrician steps up in fight against childhood obesity, Rancho Santa Fe Review, 1/13/2011
· New school lunch legislation aims to feed the children well, San Diego Uptown News, 1/21/2011
· County Unveils Healthy Works Program, Press Conference appearance by Kristin Garrett 2/2/2011
· Officials unveil Healthy Works anti-obesity program, Sign On San Diego, 2/2/2011
· Approached by HBO – Weight of the Nation series for story ideas and location sites in San Diego 3/2011
· County unveils Healthy Works program, Back Country Messenger, 3/1/2011
· Inside San Diego, Time Warner Cable, Appearance By Searles & Moder, 3/2011
· Letter to the Editor, Healthy Hospitals Response via Cheri Fidler, San Diego Union Tribune, 4/13/2011
· Regional Garden Education Centers, Press Conference Appearance by Cheryl Moder 5/16/2011



Archived updates:

MEDIA COVERAGE
· Dr. Christine Wood & Pattie Griffin / YMCA Healthy Kids Day appearance on NBC 7/39 Streetside San Diego 4/11/08
· Dr. Howard Taras & Supervisor Ron Roberts / Padres Friar Fit launch press conference appearance 4/25/08
· Play Sports, Eat Healthy…About to Get Easier!, Salud + Health Info, June Edition (as submitted by Dr. Christine Wood, Chair, Media & Marketing Domain)
· Children growing less active, study finds, San Diego Union Tribune, 7/16/2008
· Green Thumbs at School?  San Diego Family Magazine, August 2008 
· Fighting Childhood Obesity at Home, San Diego Family Magazine, October on-line issue
· Running and Walking Clubs, Fill the School PE Gap, San Diego Family Magazine, March, 2009
· Healthy Ideas for Fun Classroom Parties, www.suchasmartmom.com, 3/25/2009
· 6 schools gain recognition for student-health efforts, San Diego Union Tribune, 5/4/09
· FriarFit promotes healthy lifestyle, provides nutritional ballpark options, Padres Magazine, 5/09 
· Interview with Dr. Christine Wood, Media & Marketing Domain Champion on the new text diet craze, FOX 5 News 6/18/2009
· BMI registries a promising tool for fighting childhood obesity, American Medical News 6/8/2009
· Victory Gardens Are Taking Root, San Diego Union Tribune, July 21 (print and video)
· Innovative Prevention Programs for Improving Children’s Healthcare in California -National Initiative for Children’s Healthcare Quality (Report released June 2009 - San Diego County Childhood Obesity Initiative - page 69)
· CNN – Two days of filming featuring the work of the COI and several COI partners – HEAC, Friar Fit, Vista Community Clinic, City of La Mesa, Supervisor Ron Roberts, Michele Zive and Dr. Phil Nader 
· Kids twice as likely as adults to drink soda, research says, San Diego Union Tribune, 9/17/2009
· Letter to the Editor, San Diego Union Tribune in response to Fat studies emerges as an academic field story, 9/20/2009 
· CNN news coverage on the Initiative 9/2009
· Editorial in UT on article, “Fat studies emerges as an academic field” 9/2009
· Comments in article on “Kids twice as likely as adults to drink soda, research says: and mention of PUSH toolkit 9/2009
· YEAH Toolkit and COI activities, FOX 5 News, 2/9/2010 
· County lands healthy lifestyle grant, North County Times, 4/14/2010
· Michelle Obama brings health campaign here, San Diego Union Tribune, 4/15/2010



	
	Barriers
	Explain any difficulties/challenges to implementing your project.  Be specific.  If an activity or the overall project was cancelled, explain the circumstances.
Finding interest among the media. Developing media relationships is time intensive.

	
	Promotion/ PR opportunities
	Identify any promotional or public relations opportunities you see might arise from the project, or might assist the project.


	
	Desired recognition
	Identify any specific recognition you would like to see either for the project or the people involved in implementing the project.
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