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Media & Marketing Meeting 4/6/10
Attendees: Cheryl Moder, JuliAnna Arnett, Katie Shultz, Jenna Kirschenman, Sandra Parkington, Kate Bartkiewicz, Erica Salcuni

I. Introductions

II. Recap of Media Activities/Announcements (Katie S)
· Katie reported on the EBT/farmers market editorial written by Ruben Navarette and published in the Sacramento Bee last month.  The article denounced the use of food stamps, stating an opinion on food stamp usage, but not much actual information.  With assistance from Karma Bass with Alliance Healthcare Foundation, COI submitted a counterpoint piece to the Union Tribune.  Although the UT did not run the piece, the collaboration with Alliance was appropriate because the timing corresponded with the One E App.  
· Sandra wondered if there would be an opportunity to burst the negative stereotype commonly placed on a food stamp family.  Katie reminded the group that it is important to tailor our messaging in such a way that it will not alienate any specific viewpoint.  Creating such a piece would risk profiling a certain group while alienating another.
· Kate added that it is important for this group to be mindful of the least polarizing way to talk about hard line issues such as food stamps.  She suggested that this be an objective of the domain; there needs to be a common language that is available to employ for all issues, especially the divisive ones.
III. Childhood Obesity Action Plan (COAP) Revisions
· The group transitioned into a discussion about the objectives that should be written in for the media industry and the domain work group.  
· Focus needs to be placed on two different audiences--the media and our partners.  We also have to expand our vision of media to include social networks and other emerging forms of media.
· The group discussed the idea of writing into the COAP that the Media Domain plays an authoritative role in guiding our partners to use appropriate messages when communicating with the media.  The group decided that the term “authoritative role” could potentially upset some partners.  An alternative wording of the domain’s strategy could suggest that this work group is a mechanism of coordination.  
· Katie expressed the importance of explaining our purpose thoroughly to partners; the work group needs to make it clear that our purpose is to be efficient and impactful in connecting the media with the right person at the right time on the right issue.
· Katie also brought up the ARRA grant, awarded to County Public Health Department last month.  Part of the money is being funneled through UCSD; one of their contract deliverables is a media campaign that intends to target sweetened beverage consumption/educate the public on healthy beverage choices.  She called Michelle Zive of UCSD to gauge the feasibility of UCSD partnering with COI to incorporate a launch event for our journalism award program as part of the media campaign deliverable.  She explained that some sort of event or other significant activity must introduce the program to the media community, or else it will be hard to sustain/get media to respond.
· Kate suggested the idea to frame it as a spotlight award, i.e. “Eat Local” campaign.  The concern attached to these ideas relates to the contract—UCSD won’t find out if the partnership is a possibility for another month or so.
· Kate also mentioned that the San Diego Nutrition Network is working on a database of recipes with emphasis on educating people about how/why it is healthier and cheaper to eat in season and eat local.
· Cheryl reminded the group that in revising the objectives for the media industry, our focus needs to be broader and she encouraged that the discussion shift away from specific work plans.  (Please see revised strategies document).
· Cheryl also asked the group to brainstorm ways to get COI partners in other domains to communicate appropriately with media on their domain-specific projects.  Kate said that in terms of this domain’s objectives, it would be good to create some kihd of a PR plan to share with partners.  This plan would function as the backbone for whatever communication COI puts forth.
Next meeting: Tuesday, May 4, 11:00am to 12:30pm at HHSA Complex (3851 Rosecrans St., San Diego 92110), Palomar Room
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