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Media & Marketing Meeting 12/1/2009
Attendees: Cheryl Moder, JuliAnna Arnett, Chris Wood, Katie Shultz, Jenna Kirschenman, Sandra Parkington, Kate Bartkiewicz, Erica Salcuni

I. Introductions

II. Recap of Media Activities/Announcements (Katie S)
· Katie reported that the Op-Ed the COI submitted to the Union Tribune in reference to the “Fat Studies” article published in September was printed in the Sunday paper on 11/22.  For the most part it received positive responses from the public.  Katie will send the letters to the Editor containing these responses to Erica.
· Sandra Parkington reported on her participation in the American Public Health Association’s annual conference from 11/7 to 11/11 in Philadelphia.
· Cheryl announced that two abstracts she submitted in relation to COI activities have been accepted for the International Making Cities Livable Conference in Charleston, SC, October 17-21, 2010.  She submitted an abstract for the youth engagement work and another abstract on behalf of Tracy Delaney about the Government Domain.
· The YEAH! Manual, a project related to COI’s youth engagement work, will be completed shortly and trainings are scheduled for the month of February.
· Naomi Butler will conduct one such training in North County.  JuliAnna’s contact with the North County Faith Advisory Council has yielded some interest in this.  JuliAnna reported that Katie Judd is interested in conducting a training session in East County.  

· Chris Wood wants copies of the final manual for use in her office as a component of an obesity prevention program she is planning to do with her patients in Spring 2010.  

· JuliAnna will be focusing on food access information with the NC Faith Advisory Council prior to the training to prepare them a little bit.  She wants to incorporate elements of the MO Project into the training, which aims to get children thinking about food and physical activity systems.
· Cheryl presented a handout created by the Strategic Alliance covering the topic of framing messages correctly when talking to the media about policy and environmental change.  She said that this would be a helpful resource to use at a media training, and a focus on framing messages should be an objective that this group considers as a strategy for the updated Childhood Obesity Action Plan.  Several group members felt that this could even be a good insert in the Leadership Council binder.

III. COI Journalism Award
· Katie Shultz reported that Bill Menish has agreed to ask Carol LeBeau to participate on the Honorary Committee of retired media experts to rate articles selected for the COI Journalism Award.
· Chris Wood will ask Loren Nancarrow, and group members will work to determine who might know Richard Louv well enough to invite him as well.
· Journalism Award Letters—Below are the notes that relate to the language revisions proposed for the COI J Award letters.  Actual language revisions in italics.

· Nomination-Recommendations:  
· Down the right margin, list either Leadership Council, Honorary Committee, or a combination of both.

· First paragraph: not ‘commend your article’, rather-- commend you for your coverage
· Second paragraph: Instead of ‘news consumers understanding’, revise to say the public’s understanding
· Second paragraph: Your piece has effectively drawn attention to childhood obesity prevention from an environmental perspective, rather than focusing solely on individual behavior.  This approach supports our mission to reduce and prevent childhood obesity.
· Third paragraph: Award winners will be announced in June 2010.


· Closing paragraph: If piece is selected for an award: you will be contacted should your piece be selected.  Should you have any questions, please feel free to contact ___.
· Closing: Please visit our website.  If this doesn’t fit on one line, add a colon.  If it does, no need.  Include a component about how they can view nominated articles over website.

· Close with a thank you again for your contribution line

· Take the SDCCOI mission statement out of the asterisk paragraph at the bottom and incorporate the language into the second paragraph of the letter.  The note at the bottom of the page should read: San Diego County Childhood Obesity Initiative’s Media & Marketing Domain is a committee of partners working to foster public awareness of childhood obesity prevention through local media and marketing practices that encourage community-based efforts to support healthy eating and active living.
·  ‘Almost’ Nomination-Recommendations:
· Group had a difficult time finding the right language for this letter—Katie S and Kate B will hammer this out together and e-mail to the group.
IV. COAP Revisions
· The group selected the COI Journalism Award  Program for the best practices box.
· Cheryl said that she wants group to focus on what the important work of this domain is, from what we are doing to what we should be doing.  Current strategies are vague and not well thought out; a result of the fact that the formative research process did not include much representation from M&M outlets.  

· We need to think about what role we could/should be playing to provide resources to other domains and community partners to create a common language that helps us talk about the issues in a polished, concise, and media-friendly manner that accurately describes childhood obesity and our role in preventing and reducing it through policy and environmental change.

· Support and train our partners in other domains in being advocates sensitive to the mission of the Initiative.

· Provide support and resources to assure that partners are comfortable with a common language when discussing 

· Recognize the media in order to influence how childhood obesity is framed in the local media through emphasis on policy and environmental change

· Serving as a platform for collaboration with COI partners to increase awareness of obesity prevention activities etc etc

· Remove all bullets and rewrite.  Kate said that promotion of other projects (i.e. 211 database) could fit in nicely with the current bullet ‘C’ i.e. ‘Helping projects that need collaboration and coordination for to increase awareness and/or sustainable/long-term promotion’

· Recognizing responsible marketing, business practices, just in general 

· Recognition of internal partners

Next meeting: Tuesday, January 5, 11:00am to 12:30pm at HHSA Complex (3851 Rosecrans St., San Diego 92110), University Room
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